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International Tourist Arrivals By Country of Destination
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International Tourist Arrivals : UNWTO

Base Year
1995

Forecasts Market share  Average annual

2010

2020 (%) growth rate (%)

(Million} 1995 2020 1995-2020

World 565

1006

1561 100 100 4.1

Africa 20
Americas 110

East Asiaand 81
the Pacific

Europe 336

Middle East 14
South Asia 4

47
190

77 3.6 3.0 3.9
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International Tourist Receipts
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