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Figure 5.4 Example of a intagibles-based value-creation system.
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- Balanced Scorecard

- Real Option Valuation

- Lev’s Value Chain Blueprint 1198 Value Chain Scoreboard

- SCOR Model (Benchmarking in the area of supply chain management)
- Customer lifetime value (Customer relation management)
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Figure 6.4 The value-creation system and the management policies for the basic resources.
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(The New Performance Measurement and Accounting System)
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Figure 7.2 The Tableau de Bord: the enterprise perfarmance measurement system.
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Figure 8.1 Integrated strategy and corporate performance management processes.
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Figure 8.5 The Beyond Budgeting model.
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